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Projekt202 hiring 100 in next two years
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TOP N E W S
in North Texas business

David M. Kurtz
of Kurtz & Co. PC is watching the 
2012 trends in taxation for his small 
and midsize corporate clients. 

FACETIME, P12

F I N D I T

Taste of the world
sent to your door
Artizone pairs with 
small, artisan businesses 
in the food industry 
to help serve online 
customers with a one- 
stop-shopping approach.

ENTERPRISE ZONE, P11

BY CANDACE CARLISLE | STAFF WRITER

Standard Pacific Homes, a subsidiary of  
Standard Pacific Corp. (NYSE: SPF), has ac-
quired 46 acres of  land to kick-start Stone 
Hollow, a 485-home single-family develop-
ment in McKinney. 

The California-based home builder ac-
quired 41 acres from a private seller and 5 
acres from the City of  McKinney for an un-
disclosed sum.

The parcels near Alma Road and Silverado 
Trail bring the total development size to 129 
acres.

“We’ve been active in the area and we’ve 
identified this as a prime location,” said 
Chris Matzke, Dallas-Fort Worth division 
president of  Standard Pacific Homes. “This 
area in the Metroplex fit in with our market 
strategy catering to the move-up buyer.”

HOMES, P10

HOW OUR 
LANDSCAPE 
CHANGED
One of the area’s 

largest employers 

is in bankruptcy, 

and another’s 

attempt to pull off 

the biggest merger 

of the year fell 

apart. We reflect on 

what’s happened 

and look to what 

could be ahead.

PAGES 3-7

BY JEFF BOUNDS | STAFF WRITER

After merging with an Austin 
firm this summer, a Dallas tech-
nology consulting firm expects 
to roughly double its 100-person 
staff  over the next two years 
and to open at least one new of-
fice per year going forward.

The newly combined busi-
ness, dubbed projekt202 LLC, 
should do in the neighborhood 
of  $15 million in revenue in 
2012, according to CEO Keith 
Jacobs. The two companies that 

merged, Austin’s projekt202 and 
Dallas’ Captura, each had or-
ganic revenue growth of  more 
than 100 percent on a year-over-
year basis, he said.

“We were cash flow positive 
from Day One,” added Jacobs, 
who ran Captura before the Au-
gust merger.

Although it does three types 
of  tech consulting, projekt202 
hangs its hat on “user expe-
rience design,” meaning the 
development or revamping of  
products to make them faster, 

easier and more efficient to use. 
For instance, projekt202 helped 
Charles Schwab & Co. Inc. over-
haul software that day traders 
use to buy and sell stocks.

On top of  user experience 
design, projekt202 does appli-
cation development and digital 
marketing, the latter meaning 
pay-per-click or paid search on-
line campaigns, search engine 
optimization and email and so-
cial media pushes.

Dallas consultants handle app development, digital marketing and ‘user experience design’ 

PROJEKT, P10

Holiday hotel bookings 

up 30% in Dallas market
It was the nation’s second-

highest increase in occupancy 
over the past year, New York- 
based TravelClick says. P2

Denton plant in works 
to lure development

The gas-fired 
plant would produce 
electricity, chilled 
water and steam for 
customers signed 
up for long-term 
contracts, said Mike 
Grim, executive manager of power 
and external affairs for Denton 
Municipal Electric. P8

Snack maker expanding

Coppell-based Barcel USA is 
boosting its operations by 50,000 
square feet, and the company plans 
to hire roughly 80 employees for 
the expansion. P8

Get breaking business news all day — dallasbusinessjournal.com  |  twitter.com/dbjinsight DECEMBER 30, 2011 - JANUARY 5, 2012   | $5.50

Standard Pacific buys 46 acres
The builder is starting a 485-home single-family development in McKinney
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KEITH JACOBS: According to the CEO, 
projekt202 has worked with Pier 1, 
Expedia and Charles Schwab.

PRIME LOCATIONS: Chris Matzke, division president, and Matt Johnson, land acquisition manager for 
Standard Pacific Homes, survey construction at the builder’s Twin Creeks development in Allen.
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COME AND GET IT: 
UNCLAIMED PROPERTY
With a total of $2.2 billion not in the right hands, 
Texas is requiring businesses to follow new rules

E X E C U T I V E  P E O P L E

FACETIME

DAVID M. KURTZ, PRESIDENT OF KURTZ AND CO. PC, IS 
WATCHING THE 2012 TRENDS FOR CORPORATE CLIENTS

KEEPING AN EYE 
ON BUSINESS TAX
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 C
hanges made by the Texas 
Legislature to regulations 
governing unclaimed prop-
erty will require more work 
by businesses and more 

initiative by individuals who want to 
claim their property. 

The changes go into 
effect in 2012.

One in four Texans 
has unclaimed prop-
erty, according to 
the State Comptrol-
ler’s office. 

The state of  
Texas currently 
is holding more 
than $2.2 bil-
lion in checks 
never-cashed, 
nonrefunded 
utility deposits, 
forgotten bank 
accounts, oil field 
royalties and 
more that never 

got to their rightful owners. 
Typically, more than $70 million 

of  property in Texas goes unclaimed 
every year.  

Surprisingly, even in this time of  
constrained budgets and economic 
challenges, few Texans — either indi-
viduals or businesses — are aware of  
the upcoming changes in the regula-
tions. 

The new rules mean that individu-
als will no longer be able to check for 
their names on alphabetized lists that 
appear in ads placed in major newspa-
pers by the State Comptroller’s office. 

Because of  budget constraints, the 
office will no longer publish the lists. 

To see whether they have unclaimed 
property, individuals should:

Periodically visit the Texas state 
comptroller’s website (www.window.
state.tx.us) and follow the login and 
search instructions.

Complete the detailed claims pro-
cess as outlined on the comptroller’s 
website.

For Texas businesses, the new leg-
islation requires faster reporting of  
unclaimed property because of  rule 
changes concerning the dormancy 
period of  certain items. 

Numerous businesses are affected, 
such as those that issue money orders 
or gift cards, as well as those that deal 

with deposits, such 
as utility or mortgage 
companies and banks. 

For all, the changes 
mean more work in 
2012.

Beginning in 2012, 
businesses must learn 
new abandonment 
periods for different 
property types that 
have been established 
by the comptroller. 

Businesses must 
stay current and fol-
low reporting re-

quirements as listed on comptroller’s 
website. 

Examples of  changed dormancy 
periods for some of  the most common 
types of  unclaimed property are:

Unclaimed payroll must be re-
ported every year.

Utility deposits must be reported 
every year, instead of  every three 
years as formerly required.

Uncashed money orders must be 
reported every three years instead of  
every seven years.

Inactive, unclaimed bank deposits 
and certificates of  deposits must now 
be reported every three years instead 
of  every five.

Travelers checks must be reported 
every 15 years.

All other property types must be 
reported every three years.

 For Texas businesses, learning 
and following the new regulations is 
mandatory. 

While extra work and diligence is re-
quired for accurate reporting, failure 
to learn and follow the new rules will 
put businesses at risk of  inaccurate 
reporting and potential penalties. 

For the state of  Texas, the result 
of  reduced dormancy periods will be 
faster collections of  unclaimed prop-
erty, which is expected to add $77.7 
million to state coffers in fiscal 2013.

RUTTER leads the state and local tax practice of Hart-

man, Leito and Bolt. With more than 20 years of experi-

ence in taxation, Rutter has advised clients in multi-state 

tax planning and compliance for both publicly held and 

privately owned businesses. She is an appointee to the 

Texas State Comptroller’s Business Tax Advisory Commit-

tee, has served on the Texas Society of CPA’s Margin Tax 

Task Force and is a frequent speaker, teacher and author 

on tax issues.

 
For David M. Kurtz, father indeed knew best. Growing up in Dallas, Kurtz 

wanted to be a math teacher. But his father, Arnold, suggested he get edu-
cated in something practical so that he could do what he wanted with his life 
but have a solid career to fall back on if necessary. So when David went to 
the University of Texas at Austin, he got a degree in accounting and became 

a certified public accountant. Today he is president of the Dallas accountancy Kurtz 
& Co. PC, which specializes in doing income taxes for small and midsize businesses. 
Kurtz, 56, talked with reporter Jeff Bounds about his family and how he’s working 
to become a more patient guy.

DESCRIBE YOUR FAMILY? My wife of 32 
years is Cindie. I have three kids: Stephen, 29; 
Amy, 26; and Becca, 17.

WHAT WAS YOUR FIRST JOB EVER? 
Selling refreshments on the sixth hole of (a 
Dallas) golf club. I was maybe 10 or 11. I worked 
for an older kid in the neighborhood ... for 
probably 25 cents an hour. He was quite the 
entrepeneur at the grand old age of 14 or 15.

WHAT WAS YOUR FIRST JOB AFTER 
COLLEGE? I joined the Dallas office of Touche 
Ross (now Deloitte). It was one of the big 
eight accounting firms, now the big four. Over 
a 15-year period, I left, came back, left, came 
back, and then left. I started my own practice 
in 1992. My father was influential in that. He 
encouraged me to work for myself because, 
in his opinion, there was more security than 
in working for somebody else. (Arnold passed 
away in 2006.)

WHAT IS YOUR FAVORITE 
CHILDHOOD MEMORY? Going to Dallas 
Cowboys games, watching Roger Staubach, 
and then becoming the (former) Staubach 
Company’s CPA.

DESCRIBE A TYPICAL DAY IN YOUR 
LIFE? I get up at 4:30 a.m. every day. I go to 
the gym, work out, get ready for work and 
have breakfast. I get to the office around 7-ish 
a.m. I start with grinding through emails, 
then attacking to-do list for the day. I spend 
a lot of time with that — emails, phone calls, 
meetings. I do a lot of networking. I do a lot of 
lunches, coffees and evening events. I also try 
to squeeze in some work on tax returns and 
client projects. I usually go home around 6 p.m. 
or 6:30 p.m.

WHAT DO YOU WISH YOU WERE 
BETTER AT? I wish I had more patience, like 
with my employees. I’m working on that. I 
hired a business coach, Dennis Wagner. It has 
literally changed my life. We work on things 
like team building. Even though I feel like I’m 
friendly and talk to people, he’s helped me 
address things in a way to make it a little less 
emotional, especially if I’m frustrated.

  WHAT’S THE BEST ADVICE YOU’VE 
RECEIVED? Do what’s right, do your best, 
and treat others like you’d want to be treated. 
I was at a Touche Ross presentation with 
(former University of Notre Dame football 
coach) Lou Holtz (who espoused this 
philosophy). I use that with my children. It’s 
effective in hard situations when you’re trying 
to make a point or teach a life lesson. I’ve 
also used it in my business life. It’s one of the 
culture points here.

WHAT DO YOU THINK WILL HAPPEN 
WITH TAXES NEXT YEAR? Most of the 

tax rates are going to be the same for 2012, 
because it’s an election year. There are 
certain business tax changes that are set to 
expire, such as bonus depreciation (which 
expires in 2011). Bonus depreciation allows 
you to write off a fixed asset, such as a car, 
instead of depreciating it over the course 
of several years. But Congress could do 
something to extend (bonus depreciation) 
another year.

WHAT WILL WE SEE IN THE TAX 
ARENA BEYOND 2012? I expect to see 
corporate tax rates go down from 35 percent 
to 25 percent to be more competitive with the 
rest of the world. Individual taxes are likely 
to go up, in particular on capital gains and 
dividends. Those are basically because what 
everybody knows to be the Bush tax cuts 
will expire at the end of 2012. Because of the 
country’s debt and its deficit, most likely taxes 
have to go up. But it will most likely be on 
individuals, not corporations.

jbounds@bizjournals.com | 214-706-7122

Do you know an up-and-coming entrepreneurial business based in North Texas that generates at least $1 million 

and employs 10 or more? If so, let us know — the company may qualify for an Enterprise Zone feature in the DBJ. 

To submit information for consideration, or to request story qualifications, send an e-mail to dallasnewsroom@

bizjournals.com  with “Enterprise Zone” in the subject line.
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One in four 
Texans has 
unclaimed 

property, 
according 

to the State 
Comptroller’s 

office.
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Donna Rutter




